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#1 Independent Source for online news for the Rent-to-Own Trade

RTOonline.com is the RTO Industry’s most widely-read
online resource as evidenced by record-breaking
2007 traffic numbers.

RTOonline.com Server Activity Totals
January 1 - December 31, 2007

Total user sessions served: 4,500,000
Total hits made on server: 121,609,295
Total page views: 53,549,616

Average page views per session: 12.5
(Traffic stats verified by Mediahouse)

RTO Online publishes more timely, informative, and
editorial RTO industry-specific information online to more
Rent-to-Own/Lease-Purchase industry professionals than
any other source. In a recent poll of RTO professionals, 61.5%
reported visiting RTO Online “daily or more than once per day.”
More RTO executives, store owners, home office employees,
district managers, store managers and employees visit RTO
Online in one hour than attend the largest industry tradeshow.
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The 2007 People Count numbers are reported by compete.com, an independent website traffic
analysis company, for RTO Online’s peer groups (furnituretoday.com, furninfo.com, twice.com
and rtohq.org, the Association of Progressive Rental Dealers).

Vendors 20%

RTO Online Subscriber Profile

With its daily news headlines, industry event coverage,
educational and editorial articles, vendor press releases
and many resources, RTO Online is a valuable tool updated
24/7 for all sectors of the Rental-Purchase Industry.

Registered Online Subscribers:
65% Owners, Executives and Home Office Decision-Makers

Other: multi-unit managers, store
managers, store employees 15%

Owners/Executives 52%

Home Office Employees 6% Home Office Management 7%

Most Valuable Resources on RTOonline.com

RTO Headlines — Daily industry-specific news,
educational articles, podcast interviews with RTO experts,
coverage of industry tradeshows and events, educational
articles, and vendor press releases.

RTO Tradeshow — A searchable, online supplier listing
by product category of over 350 of the RTO Industry's
leading vendors, including manufacturers, distributors,
services, buying groups, and business opportunities.

RTO Career Resource Center — Hundreds of Rent-to-
Own companies representing the majority of locations in
North America utilize RTO Career Center to recruit talent.

RTO State Law Center — A complete listing and side
by side comparison of all state RTO statutes.

RTO Industry Photo Gallery — Archive of over 12,000
photos from RTO industry events.

RTO Events Calendar — A calendar of important
RTO events with registration information for national
tradeshows, regional trade shows, seminars, business
meetings, and more.

Other Favorite Go-To Destinations on
RTOonline.com —

RTO Video Podcast Center, RTO Stock Quotes, RTO
Congressional Facebook, RTO Store Locator, RTO Training
Center, and Who's Who in RTO; a searchable database of
over 2700 individuals associated with the Rent-to-Own
Industry.

Partial List of 2007 RTO Online Advertisers

“Advertising with RTO Online and RTO Magazine put
Premier Companies on the map! With the tremendous
exposure, Premier’s franchising growth exploded...
without it Premier would not today be one of the
industry’s leading franchisors.”

Trooper Earle, CEO, Premier Companies
www.premierrents.com

“In the 2 years I've worked with the RTO Online, my
companies experienced dramatic response from both

the online & print exposure! On roll-out for our new RTO
data-verification product, we turned only to RTO Online;
a venue that is tried, true and tested!”

Dan Jobrack, Executive Vice President, DataTrue, LLC,
www.datatrue.net .

"We always get great results from our banners on
RTOonline.com. RTO Online is a great source of

industry information and a great place to advertise

to the RTO dealer!”

Ron Ganus, President, RTO Pro Software, www.rtopro.com

ALMO e Adobe Trucks ¢ Advertising Made Easy ¢ Amcase
+ Artistic Resources ¢ Ashley ¢ Banner Advertising ¢ Capital
Solutions & Catnapper ¢ Coaster ¢ Colortyme ¢ D&H
Distributing ® DataTrue ¢ Dimplex ® DPI Teleconnect  DSI
Systems, Inc. ¢ easyhome  Frigidaire « GE Appliances

+ Guardsman e Hitachi ¢ Inform Print & Promotion  JD
Byrider & Lynnray Financial ¢ MEGA Group & Mitsubishi

< Nationwide Rent Direct ¢ PC Rental Agent ¢ Poulan ¢
Premier Rentals ¢ PromoBiz ¢ RTO Funding/Vanguard
Leasing ¢ RTO Pro Software ¢ Salem Logistics ¢ Seadra &
SED International & Serta International & Teletrack o
Textron Financial ¢ Toshiba & TruckSkin & Twinstar
International ¢ Premier WheelWorkz  Whirlpool

RTO Online, Inc. 4863 Newberry St., Jackson, MO 63755. www.RTOonline.com Sales Tel: (866) 786-7547 Email: sales@RTOonline.com



The RTO Online 4-Part Branding Package

RTO Online’s comprehensive advertising package builds
your company'’s brand identity through long-term
repetition of multiple online exposure opportunities in
four categories: 1) Banner ads posted 24/7 on RTO Online,
2) Unlimited press releases posted 24/7 on RTO Online
and emailed to RTO Online subscribers, 3) Banner ads

in RTO Online E-Newsletters to subscribers, 4) Featured
RTO Tradeshow supplier listings. All four included for one
low, monthly investment.

1 Banner Ads on www.RTOonline.com

With RTO Online’s unmatched industry
visitor traffic volume, Banner Ads
provide high-exposure ‘in-your-face’
advertising that repeat on every page
of the site. These powerful visual messages link to your
corporate website and come in six different sizes.

(See advertising rates right)
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Best sizes for return on your advertising investment:
# Giant Leaderboard Banner
728 x 90 pixel, average 648,357 views per month

<+ Main Upper Banner
468 x 90 pixel, average 200,957 views per month

# Video Banners with sound, 250 x 400 pixel,
guarantee maximum exposure, 30 second video-sound
clip, available on home page or all content article pages

Leaderboard Banner 728 x 90

Main Upper Banner

Banner
250 x 400

2 Unlimited Press Releases

Perhaps the single-most important sales tool in the RTO
Online advertising package, press releases are highly
effective “soft-sell” opportunities that provide
newsworthy information. Long-term, properly
written trade news strengthens the author’s
personal brand, the company’s identity and

its product recognition among RTO Online’s
targeted audience.

HEABLINES

@ Posted 24/7 on www.RTOonline.com

¢ Sent in e-newsletters to RTO Online subscribers —
average of 55,000 monthly

® Suggested subjects — new products, special pricing,
new hires, trade show schedules, company sponsored
community events, best of all — educational articles

ne Advertising tackage ¥
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designed to establish the authors as the “Go-To” RTO
industry expert on a particular subject

Press releases should average 400-800 words in length.
The recommended frequency: every 10-14 days. Online
advertisers may submit unlimited press.

RTO Online professional copywriting services are available
at additional charge. Contact sales@RTOonline.com for
more information.

3 Banner Ad in RTO Magazine E-newsletters

The comprehensive advertising package includes
a 100 x 90 pixel static banner ad linked to the
advertiser’s corporate website. An average of
55,000 monthly emails sent.

4 Featured RTO Tradeshow Listing

Monthly package includes a prominently-displayed
‘featured’ listing in RTO Online’s virtual supplier listing
at www.rtotradeshow.com

Featured listing includes:

# Unlimited Company Profile

< Contact Information

< Link to corporate website

< Instant contact form for online information requests by
prospects

# Ability to upload 6 product images, descriptions & prices

Monthly Pricing — RTO Online Advertising Package

Priced per banner size. Package includes: banner ad on
www.RTOonline.com, unlimited press releases, banner in
e-newsletters, & featured RTO Tradeshow listing

Banner Banner Avg. Monthly  Cost/
Description Size Views Month
Leaderboard 728 x 90 pixels 648,357 $1100
Main Upper 468 x 90 pixels 200,957 $500
Main Video 250 x 400 pixels 17,500 $1000
(includes sound)
Main Home Page 300 x 60 pixels 17,500 $300
Content Article 300 x 300 pixels 7,136 $350
Content Video 100 x200 pixels 55,000 $750
(includes sound)

Above prices include banner design.
RTO Tradeshow Supplier Directory —
Standard Booth — No charge to all RTO Vendors;

up to 5 booths (listings), 1 in each of 5 different categories.
Register at www.RTOtradeshow.com

Featured Booth* — Monthly advertisers: no additional charge

Featured Booth* — Non-monthly Advertisers: $1000/year

*See above for detailed listing information.

Banner Design — Advertisers may design banners and submit
to sales@RTOonline.com or RTO Online will design animated gif
banner ads for approval at no additional charge.

Banner Specifications

RTO Online — Animated gif format preferred. (Flash is acceptable,
but may not display to all viewers.); Maximum file size is 50K;
Unlimited frame rotation within 30-second total display.

Video Banners Format — most major video formats accepted;
Maximum duration is 30 seconds; Maximum file size is 100k
RTO Magazine E-Newsletter — Static format gif only; 100 x 90
pixels; Maximum file size is 15k

Terms — Credit Card (MasterCard, American Express, Visa);
3-month minimum, billed in advance; Additional months renewed
automatically until cancelled

RTO Online, Inc. 4863 Newberry St., Jackson, MO 63755. www.RTOonline.com Sales Tel: (866) 786-7547 Email: sales@RTOonline.com
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#1 Independent Source for Rent-To-Own Trade News and Information

RTO Magazine is the most widely-distributed, print trade
publication covering the multi-billion dollar Rent-to-Own
industry (aka RTO, Rental-Purchase or Lease Purchase).
RTO Magazine is mailed bi-monthly to more than 10,500
RTO professionals. It is published by RTO Online, Inc.,
www.rtoonline.com, the leading online content provider
of RTO trade news.

E-book versions of RTO Magazine average 8,000
downloads per issue, and are available at
www.rtomagazine.com and at www.rtoonline.com.

RTO Magazine Subscriber Map — Strength in Numbers

A nationwide circulation of over £
10,500 RTO professionals makes
RTO Magazine the industry's most
widely-distributed trade publication.
Adbvertisers receive additional ?
exposure through web portals, [ oy # 3
www.rtoonline.com and L0 S
www.rtomagazine.com. More
rent-to-own professionals visit
these sites within the first four
hours of each day than visit any
competing site in an entire month.
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Each issue of RTO Magazine features current rental-
purchase trade news, splashy photographic coverage of
industry events and educational and informative articles
written by Rent-to-Own experts and insiders. Readers
respond to RTO Magazine’s thorough and insightful
coverage of the industry, its people and its vendors.

Regular feature articles include:

RTO Excellence Dealer Profile — A dealer profile recog-
nizing an independent rental-purchase owner/operator
who has built a successful business through a daily
commitment to providing excellent service and earning
excellent financial results. The goal of the profile is to
recognize achievement and inspire other rental dealers to
consider new operational tactics and strategies to improve
their RTO business, as well.

10 Questions — A question & answer style interview
with industry pioneers, C-level executives, and RTO profes-
sionals, often from publically-traded rental companies
such as Rent-A-Center, Aaron Rents, and easyhome.

RTO Law & Order — Legal advice from RTO industry
legal expert Woody Webb — an attorney associated with
the rent-to-own industry for over 23 years principally on
behalf of Colortyme, Inc and its franchisees.

RTO Departments — Operational advice from industry
experts providing guidance on topics normally tackled

by a home office. Featured departments may include:
Marketing, Advertising, Human Resources, Administrative,
Real Estate, Fleet, Accounting, IT, Operations and more.

Educational Articles — Also unique to each issue of
RTO Magazine are educational and instructional articles
submitted by vendor experts, allowing them to share their
expertise with readers. Previous subjects include: product
technology, purchasing, merchandising, store design,

direct marketing, real estate, inventory financing, and
many others. Full-page advertisers may submit an addi-
tional full-page (800-word) educational/instructional arti-
cle for publishing consideration at no additional charge.

Editorial Calendar — In addition to RTO Magazine’s
robust menu of content, each issue contains additional
features on a particular theme of interest to RTO Profes-
sionals. See Media Kit page 5 which is also available for
download at: http://www.rtoonline.com/Advertising/
RTO-Magazine_2009EditorialCalendar.pdf.

RTO Vendor Directory — RTO Magazine’s January and
July issues include a 110-page+ special section sponsored
by the Nationwide RentDirect Buying Group. This section
features display ads plus 400-word profiles on each
featured vendor. Approximately 50 companies participate,
including leading manufacturers and distributors selling:
furniture, appliances, electronics, computers, financial
services, bedding, software, accessories and more. This is
the largest vendor directory exclusively-targeted to the
RTO industry, and it has a long shelf-life with dealers as
a reference tool.

Advertising Rates — Save up to 10% on Multiple Issues!
RTO MAGAZINE AND RTO ONLINE OFFER A 15% COMMISSION TO
RECOGNIZED ADVERTISING AGENCIES.

Regular Section Size 1time 3time 6 time
2-page spread  16-1/4x 10-7/8  $3,150  $2,991  $2,835
Full page 8-1/8x10-7/8  $2,100  $1,995  $1,890

Includes FREE full-page (800-word) educational article.
Call for submission guidelines.

Half page 8-1/8 x 4-7/8 $1,400 $1,330 $1,260
Quarter page 2-1/4 x 10 $1,000 $950 $900
Sixth page 2-1/4 x 2-3/8 $650 $617 $585

Premium Placement

Front cover Dominant product shot $4,500
2 inch company logo, 1 line of text

Back cover Full-page display ad $3,500

Inside front or back cover spread (2-page display ad)  $3,900

Center spread  2-page centerfold spread $4,500

No multiple issue discounts on premium positions.

Feature Sections See Editorial Calendar for particular theme

2-Page spread; actual content may vary by issue $3,900
to include product photos, company profile, and
display ads or more.

FREE! 60-day Online Brand-Building Package — includes:
feature website on www.rtoonline.com with up to 50 product
images, company profile, display ad, sales rep profile, contact
information and link to corporate website; 300x60 pixel banner
ad on www.rtoonline.com homepage, featured RTO Tradeshow
listing; banner ad in all RTO Online-newsletters to subscribers.

NEW for 2009! RTO’s Hottest Product’s Spotlight

Featured section in each issue for exciting, $650
new RTO product or service debuts. Includes hi-res

product image, 50-word product description, and seller’s
contact information. Approximately one-quarter page.

Note: All payments due before printing. See payment
deadlines on editorial calendar

RTO Online, Inc. 4863 Newberry St., Jackson, MO 63755. www.RTOonline.com Sales Tel: (866) 786-7547 Email: sales@RTOonline.com
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Mechanical Specifications

TWO-PAGE SPREAD FULL PAGE

QUARTER
PAGE
LEFT
RIGHT

HALF PAGE SIXTH PAGE

Artwork Specifications: All prices assume supplied artwork.

All artwork must be in CMYK, digital format and submitted
electronically. High-resolution PDFs preferred with PDF/X-1a:2001
as our preferred PDF setting. All embedded images must be CMYK
(RGB not accepted). Include crop marks and bleeds as needed.

If using Adobe InDesign, all images must be TIF or EPS format;
minimum 300 DPI.

No Internet images.

Correctly supplied electronic files do not incur production charges.

Art and production services are available. Call for more information.

PAGE 5

Trim size

Bleed size
must by .125” outside of trim

Live area
must by .5" inside of trim

Publication trim size — 8.125” x 10.875"

Two-page spread
Trim size 16.25" x 10.875"
Live area 7.125" x 9.875" per page
Bleed size  16.5" x 11.125"
trim plus .125” bleed on all sides

Full page
Trim size 8.125" x 10.875"
Live area 7.125" x 9.875"
Bleed size  8.375" x 11.125"
trim plus .125" bleed on all sides

Half page with no bleed
Live area 7.125" x 4.875"

Half page
Trim size 8.125" x 5.375"
Live area 7.125" x 4.875"
Bleed size  8.375” x 5.5
.125" bleed off sides and bottom

Quarter page no bleed
Live area 2.25" x 10"

Quarter page

Trim size 2.75" x 10.875"

Live area 2.25" x 10"

Left-hand page placement

Bleed size 2.875" x 11.25"
.125" bleed on top, bottom and
left side

Right-hand page placement

Bleed size 2.875" x 11.25"
.125" bleed on top, bottom and
right side

Sixth page no bleed
Live area 2.25" x 2.375"

No additional charges for bleed ads.

No sixth-page ads can bleed.

RTO Online, Inc. 4863 Newberry St., Jackson, MO 63755. www.RTOonline.com Sales Tel: (866) 786-7547 Email: sales@RTOonline.com



.

Now offering two Feature Sections per issue

December ‘08/January ‘09 — 2009 Spring RTO Vendor Directory & 2008 Man Of The Year

Vendor Directory — The 2009 Spring edition of the RTO industry’s most comprehensive Vendor Directory. The 160-page+ perfect-bound
RTO Magazine includes the 2009 RTO Vendor Directory sponsored by Rent Direct Nationwide Buying Group. The directory features more
than 50 of the RTO industry’s leading suppliers, distributors, and manufacturers.

Special Rent Direct Nationwide section for Rent Direct vendor partners: Each vendor receives a full 2-page spread which includes a
full-page display ad, additional half-page display ad and a 400-word company profile professionally-written by RTO Magazine.

January 09 issue also includes an extensive profile of RTO Magazine’s Man of the Year, a designation awarded to the man or woman
chosen for being 2008’s most influential RTO professional.

Deadlines — Artwork: 12/01/08 ¢ Payment: 1/01/09 ¢ Mailing: 1/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500, plus 1,000 show copies distributed at Nationwide Primetime! Buying Show March 8-11, 2009.

February/March ‘09 — Hottest 2009 RTO Electronics And RTO Wheel & Tire Rentals

Electronics — Hot off the heels of the Consumer Electronics Show (CES), this issue of RTO Magazine features electronics manufacturers
and distributors and their predictions for 2009’s hottest rental electronic technology including: Flat Screens, Desktop Computers,
Laptops, HD DVD players, DVR’s, Home Theater Systems, GPS navigation systems, Gaming Consoles, Camcorders, Digital Cameras,
Satellite Radio systems and more.

Feature electronics section for electronics distributors and manufacturers: Each participating electronics advertiser gets a half-page
display ad, 400-word company profile, and a full-page layout of 5 products with a 50-word description for each item.*

Wheels & Tires — Additional section featuring the RTO Industry’s leading RTO Wheel & Tire rental professionals, franchisors and
suppliers. Including educational articles on the unique “ins & outs” of wheel & tire rentals*

*Also includes ONLINE BONUS PACKAGE (see below) for participants in featured sections.

Deadlines — Artwork: 2/01/09 ¢ Payment: 3/01/09 ¢ Mailing: 3/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500. Includes a national press-release announcing the Hottest 2009 RTO Electronics Products via PR-Newswire.

April/May ‘09 — Know Your RTO Distributor And Best RTO Furniture For 2009

RTO Distributor — 2009 debut of RTO Magazine’s “Know Your RTO Distributor” issue featuring company-focused profiles of RTO’s
leading product distributors. Participating distributors each get a full 2-page spread to include a half-page display ad, a half-page
(400-word) company profile, and 5 product placements across mixed product categories with a 50-word description of each product.*

Furniture — Additional “Best RTO Furniture for 2009” feature section for furniture manufacturers and suppliers. Each participating
furniture manufacturer gets a full-page display ad, 400-word company profile, plus 5 product placements with 50-word descriptions of
each product.*

*Includes ONLINE BONUS PACKAGE (see below) for participants in featured sections.

Deadlines — Artwork: 4/01/09 ¢ Payment: 5/01/09 ¢ Mailing: 5/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500. Includes a national press-release announcing the Best RTO Furniture for 2009 on PR-Newswire.

RTO Online, Inc., Publishers of RTO Magazine www.rtoonline.com www.rtomagazine.com
4863 Newberry St., Jackson, MO 63755 Sales Tel: (866) 786-7547 Editorial Tel: (866) 786-7547
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June/July ‘09 — 2009 Fall RTO Vendor Directory & RTO Software Issue

RTO Vendor Directory — The 2009 Fall edition of the RTO Industry’s most comprehensive Vendor Directory. The 160-page+ perfect-
bound RTO Magazine includes the 2009 RTO Vendor Directory sponsored by Rent Direct Nationwide Buying Group. Features over 50
of the RTO Industry’s leading suppliers, distributors, and manufacturers.

Special separate Rent Direct Nationwide section for Rent Direct vendor partners: each Nationwide vendor receives a full 2-page spread
which includes a full-page display ad, additional half-page display ad and 400-word company profile professionally-written by RTO
Magazine.

RTO Software — Additional special section features advancements in RTO Industry’s leading POS/Inventory Management Software
packages. Each participating software company gets 2 full pages to include a half-page display ad, a 400-word company profile and a
full page software “features” profile that discusses recent program enhancements.*

*Includes ONLINE BONUS PACKAGE (see below) for participants in featured section.

Deadlines — Artwork: 6/01/09 ¢ Payment: 7/01/09 ¢ Mailing: 7/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500, plus 1000 show copies distributed at Nationwide Primetime! Buying Show August 9-12, 2009.

August/Sept ‘09 — Franchise Opportunities Issue & Hottest RTO Appliances Of 2009

Franchise Opportunities — The RTO Magazine Franchise Opportunities issue features the cream of the RTO Industry’s franchise crop.
Franchisor and franchisee profiles focus on the unique benefits of each franchise organization, and what makes them successful for
different dealers. Includes traditional rental purchase franchise opportunities as well as alternative franchise opportunities in related
industries such as: payday advance, wheel & tire rentals, retail home furnishings, tax refunds and more.

Participating franchisors each get a 2-page spread to include: a half-page display ad, a half-page franchisee profile and a full-page
(800-word) company profile.*

Appliances — Additional section features appliance manufacturers and distributors and their predictions for 2009’s hottest rental
appliance items across all appliance categories. Participating appliance manufacturers get a 1/2-page display ad, 400-word company
profile, plus 5 product placements with 50-word descriptions for each product.*

*Includes ONLINE BONUS PACKAGE (see below) for participants in featured sections.

Deadlines — Artwork: 8/01/09 ¢ Payment: 9/01/09 ¢ Mailing: 9/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500

October/Nov’'09 — Hottest RTO Computer Technology Of 2010 & “How-To” Tips For Rto Success

Computers — This issue of RTO Magazine features predictions by RTO’s leading computer distributors for RTO's Hottest Computer
Technology of 2010. Includes all hi-tech hardware: Desktops, Notebooks, Storage Devices, Wireless Technology and Peripherals.

Participating computer manufacturers/distributors participating each get a half-page display ad, 400-word company profile and
5 product placements including images and 50-word descriptions of each item.*

How-To — Additional “How-To" section includes educational articles from the RTO Industry’s leading product experts forming the only
practical guide for common issues facing rent-to-own industry professionals such as: employee retention, cash flow management, lease
negotiation, tax accounting, effective direct marketing, store security and much more.*

Expert participants in the “How-To" section get a 1200-word (1 and a half-page) educational article and half-page display ad.
*Includes ONLINE BONUS PACKAGE (see below) for participants in featured sections.

Deadlines — Artwork: 10/01/09 ¢ Payment: 11/01/09 ¢ Mailing: 11/15/09 ¢ See Media Kit page 4 for pricing.
Circulation: 10,500

NEW! — Online Bonus Package Provides Added Exposure RTO Spotlight — The New “GO-TO” for
For RTO Magazine Feature Section Participants RTO Product Debuts
More RTO Professionals visit www.rtoonline.com in the first four hours of the day, 2009 issues of RTO Magazine will also include a new product
than visit a competitors’ site in an entire month. To maximize advertisers’ exposure, spotlight section featuring the RTO Industry’s hottest, most
now included at no additional charge with participation in RTO Magazine feature exciting new products. Vendors provide high-res photo,
sections, is a 60-day online brand-building package that includes: 50-word product description, and contact information.
¢ a300x60 pixel banner ad under RTO Magazine E-book on RTO Online homepage; Approximately one-quarter page — $650 per issue.

Value: $300

¢ A featured-product website linked to that banner ad which includes the ability to
post up to 50 product images, 500-word product descriptions, prices, a 2500 word
company profile, a 100-word sales rep profile and photo, video, company logo,
contact information and link to corporate website; Value: $2,200

¢ afeatured supplier listing at www.rtotradeshow.com; Value: $200

¢ an additional banner ad under RTO Magazine E-book in all RTO Online
e-newsletters (approximately 65,000 per month). Value: $400

¢ Total value of online bonus package: $3,100

RTO Online, Inc., Publishers of RTO Magazine www.rtoonline.com www.rtomagazine.com
4863 Newberry St., Jackson, MO 63755 Sales Tel: (866) 786-7547 Editorial Tel: (866) 786-7547



